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Disclaimer

The opinions expressed in this presentation are the 
author's own and do not reflect the view of the 
Centers for Disease Control and Prevention, the 
Department of Health and Human Services, or the 
United States government. 
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Qualitat ive field research

 Conducted spring and summer 2016
 Interviews with clinicians, focus groups with at-risk 

individuals
 Recommendat ions:

 Raise awareness of the existing AQI website and app
 Provide materials about outdoor air quality and its effect on health
 Educate clinicians about the connection between air quality and 

conditions other than asthma
 Adapt and promote existing AQI tools and resources.
 Provide behavioral recommendations on platforms that consumers 

already use. 



Quantitat ive findings



Combined findings

 At-risk individuals want more information on air quality
 Interest in air quality varies with perception of risk
 Healthcare providers almost never bring up air quality 

with patients
 Air quality alerts are relatively well-known
 Protective action steps not adequately followed
 Push technology would improve accessing of AQI



Next steps
 Develop more audience-specific 

prototypes and messaging and field test
• Focus groups in Atlanta, Denver, Detroit
• Asthma, COPD, CVD (3 each)

 Continuing Styles
 New web course



Shameless self-promotion

www.cdc.gov/air
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